ConsumerAffairs Identifies the Best States to Move to in 2026

New report analyzes the best states to move to in 2026 based on affordability, safety,
economic strength, healthcare and education, and quality of life.

TULSA, Okla., July 1, 2026 - ConsumerAffairs, a trusted online source for consumer
reviews, today released a report identifying the best states to move to in 2026. The best and
worst states for prospective movers were identified based on metrics related to affordability,
safety, economic strength, healthcare and education, and quality of life. The analysis reveals a
regional divide, where the South and the West are home to the worst states to move to.

Key findings

New Hampshire ranks No. 1 as the best state to move to. The Granite State takes
the top spot for the first time in two years with high scores across almost every metric,
including ranking as the 2nd-best state for both safety and quality of life.

Utah falls to No. 2 after consistently ranking as the best state to move to in past
reports. The drop stems from ranking lower in quality of life, affordability, and
healthcare and education, but the state maintains its top spot for economic strength.
New Mexico is the worst state to move to for the third year in a row. New Mexico is
the least safe state in the country, with some of the highest rates of violent crimes and
property crimes per 1,000 residents.

Six of the 10 worst states to move to are in the West, where states score
particularly low for safety. All Western states in the bottom 10 also rank low for
economic strength, aside from Arizona, which lands as No. 5 in the category.

The remaining four worst states to move to are in the South. While the South is
home to the most affordable states to move to, the region faces challenges in quality
of life as well as in its healthcare and education systems.

Methodology

ConsumerAffairs analyzed all 50 states across five weighted metrics:

Affordability (25% weight): Includes each state’s regional price parity, median
household income, median housing costs, median housing costs as a share of median
income, and state tax collections per capita.
o Datais from the Bureau of Economic Analysis (2024), the U.S. Census Bureau
(2024), and the Tax Foundation (2025).
Safety (25% weight): Includes each state's rates of violent crime and property crime
per 1,000 residents and the average climate risk score.
o Datais from the Federal Emergency Management Agency (2025) and
NeighborhoodScout (2024).
Economic strength (20% weight): Includes percentage job growth from 2019 to
2024, the share of residents living below the poverty level, and the unemployment rate.
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o Datais from the Bureau of Economic Analysis (2019-2024) and the U.S. Census
Bureau (2024).

e Healthcare and education (15% weight): Includes health system performance, the
share of adults with a bachelor's degree or higher, the number of health professionals
per 1,000 residents, and the high school graduation rate.

o Datais from The Commonwealth Fund (2025), the U.S. Census Bureau (2024),
and the National Center for Education Statistics (2021-2022).

o Note: ConsumerAffairs used the same high school graduation rate data as in
the 2025 report because updated state-level figures were not available from
the NCES.

e Quality of life (15% weight): Includes each state’s Social Progress Index score, the
percentage of days with good air quality, the average summer high temperature, the
average winter high temperature, and the number of state and national parks.

o Datais from The Social Progress Imperative (2025), the U.S. Environmental
Protection Agency (2020-2025), Weather Spark (2025-2026), the National
Association of State Park Directors (2026), and the National Park Foundation
(2026).

About ConsumerAffairs

Big buying decisions are never easy, especially with major life changes. Shifts in finances,
family needs, housing or a loved one’s health can lead consumers into unfamiliar purchasing
decisions. That's where ConsumerAffairs comes in. We give consumers a buying advantage
when they need it most by connecting them to trusted brands, backed by verified reviews
from real customers.
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